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LIVE 8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mo
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 45.2 years
v old (7.4% younger than average) and have a $142,518 (24.3% higher than average) annual household...
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All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



LIVE 9.5% or 717,106 of CHI DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 45.6 years
old (5.7% younger than average) and have a $131,981 (22.8% higher than average) annual household...
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[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]
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9.3% or 529,865 of WDC DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 41.7 years
old (12.9% younger than average) and have a $160,632 (17.2% higher than average) annual household...
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9.2% or 414,373 of SEA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 45.4 years
old (5.9% younger than average) and have a $161,665 (29.5% higher than average) annual household....
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ticketmaster

8.6% or 415,563 of PHX DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Typical Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 47.2 years
old (3.6% younger than average) and have a $147,757 (38.% higher than average) annual household income.
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8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets...
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 35.6% more
likely to be a college graduate, 41.4% more likely to work full-time, 6.1% more likely to be married,
14.2% more likely to be a parent of 1 or more children u
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9.5% or 717,106 of CHI DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 33.6% more
likely to be a college graduate, 44.1% more likely to work full-time, 9.1% more likely to be married, 3.2%
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9.3% or 529,865 of WDC DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6m! s.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 31.6% more
likely to be a college graduate, 35.8% more likely to work full-time, 13.% less likely to be married, .5%
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1.9% more likely to be a parent of 1 or more children u

9.2% or 414,373 of SEA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 33.4% more
likely to be a college graduate, 38.3% more likely to work full-time, 13.7% more likely to be married,
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8.6% or 415,563 of PHX DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mas.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 39.7% more
likely to be a college graduate, 43.% more likely to work full-time, 22.4% more likely to be married, 5.%
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LWE 8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
i Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 2.4% more likely

to own their home, 7.1% more likely to own a higher valued home, 4.4% more likely to have a single-
family home, 3.4% more likely to have a dog.
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9.5% or 717,106 of CHI DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mas.

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are .4% more likely
G BT S to own their home, 6.6% more likely to own a higher valued home, 2.3% less likely to have a single-family

ticketmaster home, 6.% less likely to have a dog.

mﬁm Type of Home:Adults 18 or older 4 ¢ Pets in Home:Adults 18 or older
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LIVE 9.3% or 529,865 of WDC DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 10.1% less likely

T y to own their home, 1.8% more likely to own a higher valued home, 2.2% more likely to have a single-
ticketmaster family home, 3.5% more likely to have a dog.
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9.2% or 414,373 of SEA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6maos.

3 Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 4.8% more likely
to own their home, 10.3% more likely to own a higher valued home, 7.4% more likely to have a single-

i V317 s y
ticketmaster family home, 12.3% more likely to have a dog.
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8.6% or 415,563 of PHX DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 18.8% more likely
ATT S , to own their home, 6.2% more likely to own a higher valued home, 11.6% more likely to have a single-
ticketmaster | family home, 8.5% more likely to have a dog.
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ticketmaster

8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets...
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 33.3% more likely
to look up D-I-Y advice online, 4.3% more likely to always vote in local elections, 14.6% more likely to

belong to a gym, 18.6% more likely to fly dome
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LIVE
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9.5% or 717,106 of CHI DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.

I Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 44.% more likely
’ p— to look up D-I-Y advice online, 4.% more likely to always vote in local elections, 16.9% more likely to belong

ticketmaster ‘ to a gym, 17.9% more likely to fly domest
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LIVE 9.3% or 529,865 of WDC DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 15.7% more likely
AT y to look up D-I-Y advice online, .3% more likely to always vote in local elections, 13.2% more likely to belong
ticketmaster to a gym, 13.8% more likely to fly domes
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9.2% or 414,373 of SEA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 41.9% more likely
AT S ; to look up D-I-Y advice online, 3.4% less likely to always vote in local elections, 14.8% less likely to belong
tfcketmajter to a gym, 23.% more likely to fly domes
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8.6% or 415,563 of PHX DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
P Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 44.6% more likely

o 3 9 to look up D-I-Y advice online, 37.4% more likely to always vote in local elections, 24.2% more likely to
trcketmaster belong to a gym, 18.9% more likely to fly dom
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Past 30-days QSR Users:

2 times

3 times

12.0%

10times or more

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Avg. Monthly QSR Meals:

mUSA

Total Monthly QSR Users:
86.0% 83.5%

e - EEE

8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 3.% more likely to
use QSRs past mo., 4.7% more likely to use Sit-Down Restaurants past mo., 4.6% more likely to use Casinos

past yr., 13.8% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

$ 5o

5 times

7.2% |

6-9times

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

10times or more

mUSA
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R t Meals:

75.3% 72.0%
3.7

e

Drank Past 30-days: Adults 18 or older

Liquor  prrerev 41.6%
105,707,531 40.3% [

Any Type of Beer
Wine

Domestic Regular Beer

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)

.
!

Pia Medcan  Chiness  Coffes  makan  wings/  Bagel/ Steakhouse pscale  indian /
Mouse / Burgers | Donut / ™
Calfee Bar sports Bar  Bakery Other
Apan
= who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused Ticketmaster to buy Live Music Concert... iS00 SO 24.8%

s 199%

-' Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

i /[ Cannabis

Vape

Imported Beer Stage Show / Concert g’sngi
Domestic Light Beer - v Sports Betting m 8.2%
Microbrew / Craft Beer i Spa :;.uss,i 22;;:
Other Gambling z‘l;';% Casinos visited past 12 hs: Yes
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos = USA = who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUSA
USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual intab 2,226
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I 1time
l
2 times

3 times
4 times
5 times
6-9times

10times or more

= who used Ticketmaster to buy Live Music Concert Tickets p[ﬁmos

Total Monthly QSR Users:
81.3%

84.6%

16.3%

mCHI

Avg. Monthly QSR Meals:

9.5% or 717,106 of CHI DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 3.9% less likely to
use QSRs past mo., 2.8% more likely to use Sit-Down Restaurants past mo., 11.5% more likely to use Casinos

past yr., 31.4% less likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time
2 times
3 times
4 times
5 times
6-9times

10times or more

= who used Tlcketmaster to buy Live Music Concert Tickets p/6mos
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

- - - n

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Wi, chmse ol sagsi/  wings/ Steakhouse Upscale
Dosut/  Burgers
Bakery  Sports Bar

(n'lze nr

= who used Ticketmaster to buy Live Misic Concert Tickets p/6mos. mCH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ticketmaster to buy Live Music Concert... IBABAGIIIIIINN 25.8%

(&7 1,704,342 22.6%

Drank Past 30-days. Adults 18 or older

3.33!,1&2 44.8%

Any Type of Beer
Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

& who used Ticketmaster to buy Live Music Concert Tickets pf6mos

DMA Scarborough R2 2025: Sep24-Jul25

- ¥
¥

= CHI

Qual intab

Past 12 months Casino Activities: Adults 18 or older

1 24.4%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

%

i /[ Cannabis Cigarettes

Vape

Casinos visited past 12

w who used Ticketmaster to buy Live Music Concert Tickets p/6mos = CHI

383

CHI
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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trcketmas ter

Past 30-days QSR Users: Adults 18 or older

5 R

3 times

4 times

5 times

6 -9times

10times or more

13.4%
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos.

Total Monthly QSR Users:
86.9%

BWDC

Avg. Monthly QSR Meals:
82.8%

. wnc

yr., 34.2% less likely to smoke cigaret

9.3% or 529,865 of WDC DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 4.9% more likely to
use QSRs past mo., .7% less likely to use Sit-Down Restaurants past mo., 11.% less likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

16.3%

10times or more

uwho used Tldcetmaste! to buy Live Music Concert Tickets p/6mos =WDC

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
71.5% 72.1%

e R -

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

311,259 2

1 ;n.ow 18.7%
8: 10.9%
578,483 10.1%

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Microbrew / Craft Beer

®WDC

DMA Scarborough R2 2025: Oct24-Aug25 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  Paz  Mexican mm nnu staakhouse mun/ upscale  Seafood

(nﬂm m amu

Asian

mw

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos =wWDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ticketmaster to buy Live Music Concert... 31.4%

1,397,483 24.5%

Past 12 months Casino Act:vmes. Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert 30.4%
Sports Betting

Spa
1.738.020

Other Gambling Casinos visited past 12 months: Yes

mWDC

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos
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WwDC
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape
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[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



ticketmaster

Past 30-days QSR Users: Adults 18 or older
A 2o
3 times

14. 9%

4 times

5 times

6-9times

10times or more

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Total Monthly QSR Users:
84.8%

ESEA

Avg. Monthly QSR Meals:
80.1%

9.2% or 414,373 of SEA DMA Adults 18 or older used Ticketmaster t

past yr., 14.8% less likely to smoke cigar

o buy Live Music Concert Tickets p/6mos.

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 5.8% more likely to
use QSRs past mo., 11.1% more likely to use Sit-Down Restaurants past mo., 6.7% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

2 times

16.4%

3 times 10. 4%

4 times 8.4%

5 times
6-9times 5. 7%

10 times or more

mSEA
t Meals:

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos

hly Sit-Down
77.7% 69.9%

Total Monthly Sit-Down Restaurant Users:  Avg. M

Drank Past 30-days. Adults 18 or older
-

1,039,068 23.0%

Liguor

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

969,901 21.4%

Domestic Light Beer - - v
" 16.7% ]
Microbrew / Craft Beer 15.9% | |
= who used Ticketmaster to buy Live Music Concert Tickets p/6mos mSEA

DMA Scarborough R2 2025: Sep24-Jul 25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Coffee
House /

Coffes gar

Chinese

Piaza

Bagel |
Dot /
sakery

Wakan  iedisn/  Wings/
e/ surgers/
Other  spons Bar
asian

Upscale  Seafood

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos. mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ticketmaster to buy Live Music Concert... 28.3%

LZN 893,209 19.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.) §

Upscale Restaurant
Bar / Nightclub §

Stage Show / Concert
Sports Betting

Spa

Other Gambling hs: Yes

].3% Casinos visited past 12

Used Past 30-days: Adults 18 or older

i /[ Cannabis

mSEA

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

364

SEA
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? kelbdl

ticketmaster

* PHK

30-days QSR Users: Adults 18 or older

I 1time
12.0%

Past

%
2 times

3 times

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Avg. Monthly QSR Meals:

4 times

5 times

6-9times

10 times or more
mPHX

Total Monthly QSR Users:
88.1%

8.6% or 415,563 of PHX DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 4.2% more likely to
use QSRs past mo., 13.8% more likely to use Sit-Down Restaurants past mo., .1% less likely to use Casinos

past yr., 2.1% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

17.5%

2 times 15.2%
3 times 13.1%
10times or more
m who used Ticketmaster to buy Live Music Concert Tickets p/6mos mPHX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R t Meals:

82.7%

72.7%

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liquor

1,874,826 38.9%

Imported Beer 27.5%

1,326,494
1,313,188 27.3% )
1,196,238

Wine

Domestic Light Beer

Domestic Regular Beer

9.7% W
EERT o v

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Microbrew / Craft Beer

uPHX

DMA Scarborough R1 2026: Feb25-Feb26 Quaol Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

mexican  pirza malan steakhouse Wings/  Bagel/
Bargers/  Donut/
sports 8ar  Bakery

Chinese  Coffes
House /

Caffee mar

upscale  Seafood

= who used Ticketmaster to buy Live Music Concert Tickets p/6mos mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used Ticketmaster to buy Live Music Concert... _ 21.5%

L 837,313 17.4%

-' Past 12 months Casino Activities: Adults 18 or older

Slot Machines

39.5%

1, 124
Table Games (Craps, Poker, etc.) 5

647,857 13.45%
631,839 13.1%

8.4%
%
378,689 ;

4.2%
3.1%
2.3%

Bar / Nightclub
Upscale Restaurant
Sports Betting 49.4%
Stage Show / Concert

Other Gambling
2380744

Spa hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

%

i /[ Cannabis

2.5%

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos = PHX

218

PHX
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8.9% or 23,344,239 of USA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets...

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 33.1% more likely to
- have a 401K, 38.9% more likely to have an Auto Loan, 33.2% more likely to Invest/Trade Stocks Online, .3%
ticketmaster: more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

95,704,01:

Stocks or Stock Options
Mutual Funds 1_07;-0%
Money Market Funds 13.1:9.:%
Bonds 1._;;'0%

Other (Crypto / NFTs / Metals, etc.) m};;.z%

7.3% 6.8% 6.4% 5y 6.4% 4 gu

529 Plan / College Savings Plan E"”‘ Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
i Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
b23,390% Account Mortgage Loan or Home
Second Home or Real Estate Property 20,4709 il
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos mUSA

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos H USA

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service = %
L : 50,758,188 19.4%

Financial Planner

17.4%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online) B i
20,114,778
PRI 3.6%
i 3.0%
Estate Planning m 2.0%

Real Estate Agent

4o soc e P i . e

N ; 6% (*Past 12 Menths) Visa PayPal Zelle Debit Card Venmo MasterCard  Apple Pay  CashApp  GooglePay American Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney 1.0% Express Card Messenger
®who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA ¥ who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA

USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2,226
All Graphs and HBIA| Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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LIVE

'l

9.5% or 717,106 of CHI DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 41.7% more likely to

i . have a 401K, 49.2% more likely to have an Auto Loan, 29.4% more likely to Invest/Trade Stocks Online, .6%

ttcketmaster more likely to pay with their Debit Card.

Investments Owned Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options

1,930,847 25.6%

Mutual Funds M s
Money Market Funds m];&s*
14.2%

Other (Crypto / NFTs / Metals, etc.) %i%“'m

: ST8 5.0%
529 Plan / College Savings Plan 77%

Financial Services Has and/or Uses

Checking Debitor ATM  Savings Credit Card Online Mobile

: Adults 18 or older

Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
139.5% Account Mortgage Loan or Home
Second Home or Real Estate Property & 71% Equity toan
% who used Ticketmaster to buy Live Music Concert Tickets p/6mos ECHI ® who used Ticketmaster to buy Live Music Concert Tickets p/6mos HCHI

Professional Services Used*: Adults 18 or older TPy Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 1402 a0 18.6%

Financial Planner

Online Investing / Stock Trading

Accountant 10.5%

Insurance Agent at a Local Office (not online)

Real Estate nt
. 41%
Estate Planning mﬂ%

N ; 10.6% (*Past 12 Menths) Visa PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Google Pay  Cash App Discover ~ StoreCredit  American Square Cash Facebook Samsung Pay
Divorce / Family Attorney 11% Card Express Messenger
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos HCHI ¥ who used Ticketmaster to buy Live Music Concert Tickets p/6mos HCHI

DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 383
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Adults

« wnc

ticketmaster

9.3% or 529,865 of WDC DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.

18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 48.4% more likely to

have a 401K, 7.% more likely to have an Auto Loan, 37.6% more likely to Invest/Trade Stocks Online, 8.3%
more likely to pay with their Debit Card.

ﬁﬂlnvestments Owned: Adults 18 or older

401K Plan ',m -

46.6%

IRA (Individual Retirement Account)

37.5%

Stocks or Stock Options
Mutual Funds 6,2‘2'7%
86,442 16.3%
731,180 [EPETA
529 Plan / College Savings Plan Mﬂ ;,;0%

60,360 | 11.4%

Other (Crypto / NFTs / Metals, etc.) iy
10.0%
8.9%

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Money Market Funds

Second Home or Real Estate Property

mWDC

Financial Services Has and/or Uses: Adults 18 or older

5995 6.1% 3o
h

.:.

Auto Loan

h. 8.3% sk 1L1%

Certificates of Studentloan Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

Home
Mortgage

Mobile
Banking

Credit Card Online

Banking

Online Bill
Paying

Checking  Debit or ATM
Account card

Savings
Account

Money
Market
Account

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos EWDC

Professional Services Used*: Adults 18 or older

Tax Preparation Service
1,090,869
Online Investing / Stock Tradi
g e/ e 887,838

Financial Planner

1.7%

Accountant 8.2%

4.2%

1 Agent at | Office (not onli —
nsurance Agent at a Local Office (not online) 4.2%
4.7%
Real Estate Agent
o . g
—" ]

3.1%
3%
ocl). 4%
0.9%

w who used Ticketmaster to buy Live Music Concert Tickets p/6mos
MA Scarborough R2 2025: Oct24-Aug25 Qual Intab

(*Past 12 Months)

Divorce / Family Attorney

®WDC
596

wDC D
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

'E'Past 3-Months Payment Methods Used: Adults 18 or older

17.9%

6.0%

Discover

Store Credit Square Cash
Card

Facebook  Samsung Pay
Messenger

VISA PayPal Zelle Debit Card  MasterCard ~ Venmo ApplePay  CashApp  Google Pay

Express

mwho used Ticketmaster to buy Live Music Concert Tickets p/6mos HWDC

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]




ticketmaster

9.2% or 414,373 of SEA DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 20.6% more likely to

have a 401K, 26.5% more likely to have an Auto Loan, 61.9% more likely to Invest/Trade Stocks Online, 8.7%
less likely to pay with their Debit Card.

Investments Owned Adults 18 or older

IRA (Individual Retirement Account)

24.9%
927 903 20.5%
17.3%
814,470 18.0%

14.2%
oonds ETTRN .1

Other (Crypto / NFTs / Metals, etc.) -1211::%

B

401K Plan

Mutual Funds

Money Market Funds

Second Home or Real Estate Property 6.3%

9.3%
]ﬂ SOl 8.3%

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos

529 Plan / College Savings Plan
mSEA

Financial Services Has and/or Uses: Adults 18 or older

7% 7.2%  6.6% 6.2% 70% 40

..«. h

Auto Loan Cerftificates of Studentloan Personal Loan Refinanced

Checking Debitor ATM  Savings Money

Credit Card Online Mobile Online Bill Home Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

# who used Ticketmaster to buy Live Music Concert Tickets p/6mos W SEA

Professional Services Used*: Adults 18 or older

3 18.5%

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

N ; (*Past 12 Months)
Divorce / Family Attorney

W SEA

™ who used Ticketmaster to buy Live Music Concert Tickets p/6mos

DMA Scarborough R2 2025: Sep24-Jui25 Qual Intab 364

'm'Past 3-Months Payment Methods Used: Adults 18 or older

2%
6.0% 6.2% 8%

4.2%
PayPal Debit Card Zelle ApplePay MasterCard GooglePay CashApp  American  Store Credit Square Cash  Discover Facebook  Samsung Pay
Express Card Messenger

W who used Ticketmaster to buy Live Music Concert Tickets p/6mos
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o

ticketmaster

8.6% or 415,563 of PHX DMA Adults 18 or older used Ticketmaster to buy Live Music Concert Tickets p/6mos.
Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos are 39.% more likely to

have a 401K, 95.9% more likely to have an Auto Loan, 50.3% more likely to Invest/Trade Stocks Online, 8.6%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

1, 976 SBT 41.0%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

8%

Second Home or Real Estate Property 7%

o]
12.4%
iy 7.5%

Bonds m 4;:,0%
529 Plan / College Savings Plan ._‘_7;5%

Other (Crypto / NFTs / Metals, etc.)

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos mPHX

Checki

.
.

Financial Services Has and/or Uses: Adults 18 or older

11.6%

[

Certificates of Studentloan Personal Loan Refinanced

Home Auto Loan Money Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

Credit Card Online Mobile Online Bill

Savings

ng  Debit or ATM

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos M PHX

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent 3.;“6
E 2.2%

2.1%
< 0.0%
E o9%

% who used Ticketmaster to buy Live Music Concert Tickets p/6mos

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 218
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Estate Planning

N ; (*Past 12 Months)
Divorce / Family Attorney

W PHX

B Past 3-Months Payment Methods Used: Adults 18 or older

VisA

13!96

7.6%

Store Credit  Discover S\;uatecash Facebook Samsurgvav
Card Messenger

Google Pay  American
Express

¥ who used Ticketmaster to buy Live Music Concert Tickets p/6mos

Zelle PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App

W PHX
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 22
hours, 10 minutes and 18 seconds each week with All Forms of Media.

80.8% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 9.4% of totaltime spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

e 56.5%
USA

who used Ticketmaster to buy
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LIVE Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 23
hours, 8 minutes and 46 seconds each week with All Forms of Media.

ATI = y 78.2% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 22 minutes
ticketmaster each week listening to All Local AM/FM Radio, representing 8.1% of totaltime spent with all forms of Media.
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LIVE Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 19
hours, 59 minutes and 3 seconds each week with All Forms of Media.

O
P Rl f T O y - — w n c 72.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 21 minutes
ticketmaster each week listening to All Local AM/FM Radio, representing 8.9% of totaltime spent with all forms of Media.
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 19
hours, 16 minutes and 13 seconds each week with All Forms of Media.

T2 T fue 3 - 71.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 26 minutes
ticketmaster each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 3 days, 3
hours, 39 minutes and 22 seconds each week with All Forms of Media.

90.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 36 minutes
each week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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LIVE | Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 1
hours, 34 minutes and 56 seconds each week with All Forms of Ad-Supported Media.
? e LTS : 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 38 minutes

Wi -

ticketmaster each week listening to Local Ad-Supported AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported
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LIVE Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 2 days, 2
hours, 20 minutes and 41 seconds each week with All Forms of Ad-Supported Media.

75.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 6 hours and 48 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 1 days, 22
hours, 20 minutes and 1 seconds each week with All Forms of Ad-Supported Media.

. 70.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 51 minutes
ticl;etm aster ; each week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average of 1 days, 22
T/ hours, 21 minutes and 40 seconds each week with All Forms of Ad-Supported Media.

i 69.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 7 hours and 43 minutes

t.'cketrr.l ‘;s—ter | each week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6émos spend an average of 2 days, 6
hours, 58 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

BT T gt O 88.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an avg. of 8 hours and 13 minutes
ticketﬁl.a;ster i each week listening to Local Ad-Supported AM/FM Radio, representing 13.3% of total time spent with all forms of Ad-Supported
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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" Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 7 hours and 4 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to
Local AM/FM Radio for an avg. of 65.6 minutes/day.(Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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ticketmaster

| Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 7 hours and 11 minutes each day with All Forms of Ad-Supported Media. 75.6% listen to
Local AM/FM Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 10.2% of Time with Ad-Supported Media.)
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ticketmaster

Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an average
of 6 hours and 37 minutes each day with All Forms of Ad-Supported Media. 70.3% listen to Local
AM/FM Radio for an avg. of 67.3 minutes/day. (Local Radio delivers 11.9% of Time with Ad-Supported M(?dia.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 6 hours and 37 minutes each day with All Forms of Ad-Supported Media. 69.5% listen to
Local AM/FM Radio for an avg. of 66.2 minutes/day.(Local Radio delivers 11.6% of Time with Ad-Support

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos spend an
average of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 88.9% listen to
Local AM/FM Radio for an avg. of 70.5 minutes/day.(Local Radio delivers 13.3% of Time with Ad-Support

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

tAverage wesk)

Grocery Stores
Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc)

Email/Text/\M/Zoometc. (Personal & Work)

(Websites/Apps)

ing/Fina ncial fReal (
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites
Non-Premium Ca ble TV Networks.

Local TV Stations

Netflix

Instagram

Tomf persons:

A
(5]
(3¢

AT R . ot oy i
M m Forms of Media: Adults 18 or older

- (m"=
e 520
who used Ticketmaster to
m=mr ook e

Tickets p/6mos
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

e
=YY
w

57096

W PHX

{averoge ooy

>d Media.)

Local TV Stations
914

73.7

Local AM/FM Radio

Non-Premium Cable TV

Billboards & Signs
(Weekly Drivers)
58.6

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
40.2

Non-Premium Cable
TV Networks
78.7

Instagram
38.2

Local AM/FM Radio Facebook
8 57.2

Search
(Google,
Bing, etc.)
29.0

Billboards &
Signs (Weekly
Drivers)
55.9

Instagram
35.7

News/W
Email/Text/IM/Z eather...

oom,etc.
(Personal &
Work)...

Groc | B
er.. fad

Netflix
26.5

m who used Ticketmaster to buy Live Music Concert Tickets p/6mos

B PHX

Top-13 AH Forms of Ad Suggorted Media (Persons & % Reach): Adults 18 or older

ﬁln(erv stmes
Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc)

News/Westher /Sports (Websites/Apps)
Local AM/FM Radio

Email Text/iM/Zoom,ete. (Persanal & Work)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Instagram

Shapping (ind. Foad/Auctions/T ravel, etc.)
Gas Stations/Convenience Stores.

Amazon Prime /IMDb /FireTV

_mr
m—w

M_ﬂﬂ"'
_!m'

-ar
m

who used Ticketmaster to
. T
o —

Tickets p/6mos
= who used Ticketmaster to buy Live Music Concert Tickets p/6mos
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 18 or older

EPHX
218

PHX
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 All Forms of Ad-Supported Media (% Time Spent &

fAversoe poy)

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
88.1

70.5

Local AM/FM Radio

Non-Premium Cable TV | Billboards & Signs
(Weekly Drivers)

58.6

Networ

Search Amazon
(Google, Bing,  Prime/IMDb/
etc.) FireTV
30.1 29.0

Local TV Stations
91.4

Facebook
386
News/We
ather/S...

Shoppi

Email/Text/IM
[Zoometc.
(Personal &

‘Work)...

Non-Premium Cable
Groeer |G

Local AM/FM Radio cebook
62.9 57.8

Email/Text/|
M/Zoom,etc.
(Personal &
Work)...

Search
(Google,
Bing, etc.)

Billboards & Signs 29.0

(Weekly Drivers)

55.9 New
s/We
ather
/Sp...

Shoppin
g (incl.
Amazon Food/Au

Prime/IMDb/Fire

40.3

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos

H PHX
* Share of Everything

& for Anything _

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



- 18,294,452 or 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.6 minutes every day

= - representing 38.9% of all time spent daily with Ad-Supported Audio.
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- 542,122 or 75.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 37.% of all time spent daily with Ad-Supported Audio.
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372,475 or 70.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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287,943 or 69.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day

ZRelb LTS y - representing 37.7% of all time spent daily with Ad-Supported Audio.
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L“’E - 369,523 or 88.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 70.5 minutes every day
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. 18,294,452 or 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.6 minutes every day
representing 38.9% of all time spent daily with Ad-Supported Audio.
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S hatitactact representing 38.1% of all time spent daily with Ad-Supported Audio.
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LIVE 287,943 or 69.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
A3 p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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369,523 or 88.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio for an average of 70.5 minutes every day
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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18,294,452 or 78.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult
Contemporary, Pop Contemporary Hit Radio, Country, and Classic Roc
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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542,122 or 75.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Pop Contemporary Hit Radio, and Country.
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372,475 or 70.3% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit
Radio, Country, Alternative, and Urban AC.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 287,943 or 69.5% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Rock, Country, and Adult Hits.
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369,523 or 88.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop

Hit Radio, Classic Hits, Hot AC, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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% Time spent.

13,682,324 or 58.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/émos watch Ad-Supported Local TV Stations for an average of 76.7 minutes every day
representing 33.1% of all time spent daily with Ad-Supported Video.
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Time spent:

459,043 or 64.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
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13,682,324 or 58.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 76.7 minutes every day
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459,043 or 64.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 94.3 minutes every day
representing 36.4% of all time spent daily with Ad-Supported Video.
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266,868 or 50.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
1 wn c p/6mos watch Ad-Supported Local TV Stations for an average of 48.7 minutes every day
representing 25.7% of all time spent daily with Ad-Supported Video.

ticketmaster

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % . llshare OfAd-suppOI'ted video " Video: Adults 18 or older

55.4%

56.3%

51.7%

5 4:13
AT T% 45.8% -

who used Ticketmaster to wDC
buy Live Music Concert
Tickets p/émos

21.8%

16.8% 17.5%

0,
12.6% 13:9% 12.6%

. -~ L]
4 0% '

89,013 998,272 66,750 796,922 58,882 720,216

11.6% 11.2%

40/

61,477 642,063

298,055 3,332,629
Cable TV

266,868 3,164,357
Local TV

274,126 2,331,371 252,727 1,903,063 242,569 2,380,264

Amazon TikTok YouTube Hulu Netflix AppleTV+ Peacock Paramount+

115,656 1,054,495

Average
Daily Mi

® who used Ticketmaster to buy Live Music Concert Tickets p/6mos m WDC

wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 596 WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 5919 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. il for Anything _ =

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



178,048 or 43.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 59.6 minutes every day
representing 28.2% of all time spent daily with Ad-Supported Video.
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261,304 or 62.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations for an average of 88.1 minutes every day
representing 35.1% of all time spent daily with Ad-Supported Video.
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13,682,324 or 58.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Game Shows, and Movies.
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' 459,043 or 64.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Game Shows, and Movies.
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' 266,868 or 50.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Game Shows, and Dramas.
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' 178,048 or 43.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Local News - Morning, Game Shows, and Movies.
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' 261,304 or 62.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Dramas, and Game Shows.
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[ 16,723,566 or 71.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
] “sn p/6mos use Ad-Supported Social Media for an average of 130.1 minutes every day representing

S e 24.% of all time spent daily with Ad-Supported Digital Media.
ticketmaster J
Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
OTT TV Streaming Services m
Search (Google, Bing, etc) m c?n line
asses,
! S AP m OTT TV Streaming Local TV Schools,
g /Finaicial/Real Eslite (Welnd 18 748 867 83.4% Services Streaming So!legeﬁ
Social Media 100.2 - OTT TV Streaming Services versitt

€s...

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
1911

Email Text/IM/Zoom,etc. (Persanal & Work)

Streaming Audio (Local Radiof
Podcasts/Streaming Services)

Online Email/Te Search Social Media
Classes, [Zoo (Google, 159.4 _ g
Schools, a Bing, Local TV 4L YouTube/Ti
Colleges, R kTok
Universiti. I =1 SEcaming
443

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

p o
oo 0 oo
SR =3 e =3 S

Games/Fantasy/Betting Sites

Shopping [ind. Food/Auctions/Travel, etc.) G
Game
Nons s/Fant . Non- Search

ube/T R Streaming Audio (Local =
‘emi 1Cl.... asy/... ]

PremiumsPr | | 5y, Radio/ Podcasts/Streaming Premium#pr (Goos!
emium Cable :

Social Media etc. Services) emium Cable E'e' ! News/ | B
156.0 Streaming... ‘ 146.1 Streamings °'"8-- UM wea .. |3

Games/Fa

YouTube/TikTok, etc. .
122 601 E ntasy/Be...

SORPR— R
mm

Local TV Streaming who used Ticketmaster to usa
buy Live Music Concert

Non freriumspremium Cble EETAREE S Thdkesp/mcs 5 g,

= who used Ticketmaster to buy Live Music Concert Tickets p/émos mUSA ® who used Ticketmaster to buy Live Music Concert Tickets p/6mos HUSA
Avg. Week Ad- Suggorted Digital (Persons & % Reach} Adults 18 or older Avg Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons

Search (Google, Bing, ete)) & 4 3 86.4%

AWeather /Sports (Websites /Apps)

Streaming Audio (Local

e — Y — e i
i = 99 Streaming oca Podcasts/Streami Local TV
Email/Text/\M/Zoom,etc. (Personal & Work) 72.9% Services Streaming Services) = Streaming
OTT TV Streaming Services ,£82,390 b, 65.8 : 79.9
Shopping (indl. Food/Auctions /T avel, etc.) Petia e e
YouTube/TikTok, etc. m Sn(nla)lcll\d:.dla Premium+Premi parc Social Media Premium+Prem
o 30. r ;
Streaming Audio (Local Radio/ Podcasts/Streaming " . um Cable Google, s ium Cable
S Avg. Hours+Minutes/day with Ad- m Streaming i Streaming P
Games/Fantasy/Betting Sites Supported Digital: Adults 18 or older m 45.7 7 ; 416 & Work)..
Local TV Streamis a 1Y /IN o
s 5:01 m Streaming Audio (Local Email/Text/IM/Z | Shopping | News/We chone vs/

Non-PremiunmPremium Cable Streaming m Radio/ Podcasts/Streaming oor '-’"-_ (incl. - YouTube/TikTo = c.)pp'mg ather/s...
B sy ooy et mr 38.3% Gmen 74.2% Services) (Personal & | Food/Auct | OTT TV Streaming Services kete. {inc

o 95.8 Work).. | ions/Tra... | gank 94.5 372 Pt MR
" T 0. who used Ticketmaster to usa aNKINR... aNKINg...

Online Classes, Schoos, Colleges, Universties [ 0.0%6 s, T Monk Giareh 0.0%
Tickets p/émos
® who used Ticketmaster to buy Live Music Concert Tickets p/6mos WUSA ® who used Ticketmaster to buy Live Music Concert Tickets p/6mos W USA
USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 2226 5 Share of Everything
Al Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything

[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]



LIVE

tfcketmas ter

[

Avg. Week All Digital (Persons & % Reach) Adults 18 or older

OTT TV Streaming Services

Search (Google, Bing, etc)

Social Media

News/Weather/Sports (Websites/Apps)
Banking/Financial/Real Estate (Websites/Apps)

Email /Text/IM/Zoom,etc. (Personal & Work)

Streaming Audio (Local Radiof/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Online Classes, Schoals, Colleges, Universities

Local TV Streaming

Total persons

m
m_m
EP R — A
PP — R

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Concurrent
Usage %

a1 13e] 26.9% | who wed Ticketmoster to o
i buy Live Music Concert
15205871 52 s Tikets pfmcs
= who used Ticketmaster to buy Live Music Concert Tickets p/6mos mCHI

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

[ 501,008 or 69.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 133.7 minutes every day representing
24.5% of all time spent daily with Ad-Supported Digital Media.
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369,407 or 69.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 128.2 minutes every day representing
23.4% of all time spent daily with Ad-Supported Digital Media.
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285,535 or 68.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 126.7 minutes every day representing
22.2% of all time spent daflv with Ad-Supported Digital Media.
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310,410 or 74.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Social Media for an average of 133.4 minutes every day representing
25.1% of all time spent daily with Ad-Supported Digital Media.
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| 369,407 or 69.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6émos use Ad-Supported Facebook for an average of 37.8 minutes every day representing 29.5% of
all time spent daily with Ad-Supported Social Media.
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285,535 or 68.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 40.3 minutes every day representing 31.8% of
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281,082 or 67.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 38.6 minutes every day representing 29.% of
all time spent daily with Ad-Supported Social Media.
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16,723,566 or 71.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 40.3 minutes every day representing 30.9% of
s - all time spent daily with Ad-Supported Social Media.
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LIVE 501,008 or 69.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos use Ad-Supported Facebook for an average of 41.4 minutes every day representing 30.9% of
all time spent daily with Ad-Supported Social Media.
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369,407 or 69.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets

p——y wn c p/6mos use Ad-Supported Facebook for an average of 37.8 minutes every day representing 29.5% of
all time spent daily with Ad-Supported Social Media.
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285,535 or 68.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6émos use Ad-Supported Facebook for an average of 40.3 minutes every day representing 31.8% of
all time spent daily with Ad-Supported Social Media.
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| 281,082 or 67.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets

) P HH p/6mos use Ad-Supported Facebook for an average of 38.6 minutes every day representing 29.% of
all time spent daily with Ad-Supported Social Media.
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422,041 or 79.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 67.6 minutes per day driving, seeing Billboards and Signs. 58.8% Listen
to Local Radio Stations Out-of-Home for an average of 40.8 mi
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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382,853 or 92.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
' p/6mos spend an average of 53.9 minutes per day driving, seeing Billboards and Signs. 58.1% Listen
i : to Local Radio Stations Out-of-Home for an average of 40.1 mi

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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398,816 or 96.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 58.6 minutes per day driving, seeing Billboards and Signs. 74.3% Listen
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20,945,667 or 89.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 57.8 minutes per day driving, seeing Billboards and Signs representing 37.6%
of all Time Spent with Ad-Supported Out-of-Home Media
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Out-of-Home Media: Adults 18 or older
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630,255 or 87.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
spend an average of 39.7 minutes per day driving, seeing Billboards and Signs representing 29.4% of all
ticl;étméster . Time Spent with Ad-Supported Out-of-Home Media.
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422,041 or 79.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
spend an average of 67.6 minutes per day driving, seeing Billboards and Signs representing 35.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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382,853 or 92.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos

spend an average of 53.9 minutes per day driving, seeing Billboards and Signs representing 37.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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398,816 or 96.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets p/6mos
spend an average of 58.6 minutes per day driving, seeing Billboards and Signs representing 37.9% of all

t:'cI;etr;ies_rer - Time Spent with Ad-Supported Out-of-Home Media.
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LIVE 630,255 or 87.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 39.7 minutes per day driving an average of 23.1 miles each day and are

t.icket‘rh:ats_ter - 74.3% more likely to use Route 38 (Roosevelt Road) than the Me
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Route 64 (North Avenue) 60187 o 1.82% 60030 W 2.20%
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422,041 or 79.7% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 67.6 minutes per day driving an average of 39.3 miles each day and are
108.5% more likely to use New Hampshire Avenue than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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382,853 or 92.4% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 53.9 minutes per day driving an average of 31.4 miles each day and are
109.3% more likely to use 6th Avenue (Seattle) than the Metro

[

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Highway 512 JEAOTEN oa% 98003 o 2am% 98503 R ooon o0
6th Avenue (Seattle) B3, >0% 98208 I S 2.02% 08374 S e
Ballard Bridge i 98052 1.92% 98407 m 1.78%
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West Seattle Bridge By 52% 98118 FEFEE—— 142% os122 R oan %
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398,816 or 96.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos spend an average of 58.6 minutes per day driving an average of 34.1 miles each day and are
132.4% more likely to use 32nd Street than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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5,975,703 or 25.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day
representing 28.7% of all time spent daily with All forms of Prin
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. 176,428 or 24.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day
= : representing 29.3% of all time spent daily with All forms of Print
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131,870 or 24.9% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day
representing 26.4% of all time spent daily with All forms of Print M
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representing 27.6% of all time spent daily with All forms of Print M

120,300 or 29.% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day
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. 89,636 or 21.6% of Adults 18 or older who used Ticketmaster to buy Live Music Concert Tickets
p/6émos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day
representing 28.4% of all time spent daily with All forms of Print
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Direct Mail

Local AM/FM Radio

1,044,203

Video Streaming Services 1122 545

Billboards

759,568 13.3%

Podcasts 693,501 12.1%

Cable TV Networks 902,089 15.8%

Audio Streaming Services 7 161

Local Broadcast TV  =eies 2.4% WASHINGTON, DC

Newspapers

665,954 11.7%
= P18+ who Used TICKETMASTER to Purchase LIVE MUSIC CONCERT TICKETS in the past 6mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]
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ticketmaster: P18+ who Used TICKETMASTER to Purchase LIVE MUSIC CONCERTTICKETS in the past

6mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

2,518,801

Websites 2202524

Broadcast, Cable, & Sat TV

11,495,391

Direct Mail 1792.226

Local AM/FM Radio 1,044,203

Video Streaming Services

1,122,545

Billboards 759,568 13.3%
Podcasts 693,501 12.1%
Cable TV Networks

902,089 15.8%

Audio Streaming Services 742,161 13.0%

LocalBroadcast TV Feiees _— WASHINGTON, DC

Newspapers 665,954 11.7%

® P18+ who Used TICKETMASTER to Purchase LIVE MUSIC CONCERT TICKETS in the past 6mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
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[(Lifestyle/Entertainment apps or websites used or visited past 30 days: Ticketmaster AND Items bought on the Internet past 6 months: Entertainment: Concert tickets)]
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Direct Mail

1,386,269 28.8%

Broadcast, Cable, & Sat TV 1082604 T

Cable TV Networks e =

Local Broadcast TV

765,257 15.9%

Local AM/FM Radio

746,125 15.5%

Audio Streaming Services

11.2%

Video Streaming Services

605,172 12.6%

Podcasts 632,034 13.1%

Newspapers e=sre £ PHOENIX
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450,393 9.3%
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